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CHAPTER 1
UNDERSTANDING MODERN DIGITAL MARKETING & DEPARTMENT ARCHITECTURE
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Kabir 88 TS, “eb13 &1d 7Te1, Tg! GHF & 1"

3%;[31 Dgl—“Marketing dT hTH broadly AT B company, product Ul service do ], demand create D[ 3R
customer journey C2l| support WE?[W%I Sales DT focus 3 opportunities BT actual business fraaa%ru?s‘r
W%I Business Development U business opportunities, partnerships, markets 3R relationships W W focus
WW% 3R Branding WWWWW%%@T companyaﬁm identity 3R perception & 1Y e
DL

Aarav = UBT—ql 1 Y TS Q-T2

Kabire[W—”Roles Wé’fﬂﬁ%, e customer%ﬁ']ﬂﬁ@ﬁ B W%R:IT%I”

G@ﬁ@example fea, AT A Tl A gHRT company H IR H Instagram tl?aET, EIREAREIR product WG
fera |

FﬁZIETER Marketing I attention &ﬂg, 3T sales team I ST B! Sales 7 deal close B11”

“Company ﬁ@%@% client & 1Y partnership 11 98 Business Development fﬁﬂﬁ% @T%ﬁq\'{o{joumey A
company ﬁqﬁ?ﬂq 3R reputation CITIIdIR EF[??)[%I dg Branding%l”

Aarav e[ﬁT—GFq"\-'I'JZI?\:T Wﬁ;@ﬁ company H 3(T-3TT teams sﬁ%wwwgﬂ%@r connected ?Pff% [”
Kabir ﬁﬁ—”ﬁ?%@ connection ﬁﬂtl—s’;l:lTWjunior employee P FR-EN business thinker EFHT‘IT% [”

1.5 — B2B, B2C, D2C, E-commerce, Product & Service Marketing
3Y QUTH Aarav ﬁ@ 3R surprise e

Bﬁ?ﬁ client files ?ﬁTl_scl

tlB?ﬁ file T—A manufacturing company that sells industrial equipment.
m f1—A fashion brand that sells directly to consumers online.

Aarav 7 Uc\@'f—”?atﬁ & 1%1@ marketing HHT %’?"

KabirefW—”ETl”

Aarav ef?ﬂ?fm—”?‘ﬁ campaign structure similar E'Z]Tﬂ?”
Kabir ¥ RR fecira, «3re ag! TTefclt 7 11

I UeT! file Wil

“gg B2B business %I qﬁ@ product@ﬂaﬁﬁtﬁa customer RMAq ﬁ AT A FTd B | Wi Technical team,
Management, Finance 3R Procurement ﬁ, WWWB‘IW%

R GO file AT
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“gg B2C %I ZIE:TQEF consumer product Wﬁﬁ:ﬁﬁﬁ decision @[W%I”

Aarav ef?:b_iﬂ—”?ﬁ buying journey GW’I"T%I”

Repal

TR Kabir 5 TR file FapTaT |

“qg D2C brand %I Company 3 digital channels %G‘F\"Q“%ﬂa customerﬂﬁq_g\fvﬂ?ﬂ%l”
ftb_{B_'fﬁ%f e-commerce JHIIT|

Website UX customer GrI'IT'IT%r Product é@m% Compare W% Cart ﬁS’IFI?IT% Checkout WGH?IT% 3R ot oft
stage TR AT09 Sl Gl g |

i 3%;|?| U service business Pl file E@ls‘ |
“3{d imagine ﬁﬂ'ﬁ@ consulting service é%r%%a‘rl"
Aarav = U“@T—”a_ﬁﬁ customer &1 GRATTT?”

Kabir efEb?T—”Product &I dave ETQIff UhShr :lgTaEWTI 3 expertise, trust, proof, reviews, communication
Gﬁ'{credibilityé@:ﬂ él‘“ [”

Aarav o ?ﬂb{@fﬁT—”?‘ﬁ product ST 3MR service ST &I psychology i Wﬁﬂﬁ%l”
Kabir = dgl—“3fd gH Ho! TdTd e g ol 7

1.6 — In-House, Agency & Hybrid Marketing Teams
Wﬁq Aarav &I Nexora &t @R I Udh email ﬁIFIT “Congratulations. You are selected for the next round.”
IGHT fadl ol Ygh o |

Tfd next round f[@ HdTe 3BT SR DR 8T UT—“Where would you prefer to work: In-house, Agency or
Hybrid?”

Aarav = 3d &1 Kabir ﬁ%‘[—’%ﬂmﬂﬁ answer EF‘:IT%?”

Kabir 9[6[9%‘[_”@%13{ career P Uadl lesson u‘sﬁ%%awmw universal w answer:l_sﬁ'aﬁTl”

GTE:PIETWTQT—W Aarav Tt company Pl in-house marketing team ﬁGﬂﬁT%, a‘ra's'w business ﬁTI_ERTicﬁ
I qHaT g |

I 34t company &:
e customers
e products
e competitors
e sales process
e brand

e business goals

P 1Y TR BTH DR BT HbT e b g |
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NIEE! 3R dg agency join W%?ﬁ@ﬂmﬁ clients 3R industries mﬁmﬂﬁ%l

35T education, P ¢ healthcare, =Yl e-commerce, Y real estate 3R hybrid model " company WW@W
% ﬁ?@ external agencies IT specialists & Y|

Aarav = UBT—“dl 31 T =1 AMg0?”

Kabir ¥ H8T—Tg Td Al fob DIF-T model T 37T ¢ | T8 Tl fh T fhd model H 3ATA G- I & DH1-
At skills 3R exposure WW%I"

Aaravefqgﬁﬂa notebook ¥ feRa &t |
3 ﬁ-ﬁm 3T T UT fP career decisions Ht marketingﬂﬁﬂ?@%ﬁﬁ%l
EIB?[ problem ‘V'P:Igh, i options, i consequences 3R fB decision @I

1.7 — Marketing-Sales Alignment: MQL, SQL & SLA

Aarav ®! training BT UgA dRA1A® o= AR I UTI YT 11 o marketing meeting Id Xal AT
Marketing team ﬁﬁT—’%ﬁrﬁﬁﬁgﬂe{ 1,800 leads generate ﬁ% [”

HIR T 93 Sales Head ﬁWﬁT—”LSOOﬁl WWW?:OO useful 1"
HHR BT HIGIA &M a6 T

Marketing Managereftﬁﬂ—”@rl'l'qefwaﬁ useful a@fﬂéfww'

Sales Head = STaTd fqaT—“aiifch ITH W SATGIAR ART Wil &1 position H &1 gl Y 1”
Marketing Manageref Ohsl—”afab'-l d's\l"jl form HT YT |”

Sales Head e[?JIO?T—”Form Wﬁ?@ﬁﬁ%ﬁﬂé’qﬁfﬂm GWFTEI'I?[%I
Aaravﬁqa'cﬂ%ﬂl

I Kabir B R T |

Kabir 5 39 $& To| aarall 99 4R I dHel—add a1 1”

Meeﬁngﬁazs i e It |

Gl teams 3fU1-3(U ST HTfad R g |

Mee‘ting%En—C(r Kabir = whiteboard TR I 2eq foRa—

mMQL

sQL

SLA

Aarav = Usl— T T g?”

Kabir = hgl—“Marketing 3R sales &I language.”

PR 3611 T B! TRE THSI, “HH Al TR U 100 TART 3T | 390 F 60 A R information ST 20
genuinely interested % 3R 5 Fﬁﬂ@%\?ﬁ product@ﬁ%@ﬁﬁseriously WWW%I IR Marketings_"fﬂ‘l-ﬁ
100 Tl &1 U 1 ARG BT lead HIF &Hl, Tl Sales TRRIH I 1"
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Aarav = G&T—“Sir, & MQL T 82"

Kabir ﬁw—'ﬁrg stage GIB:[J Marketing & T criteria %%w@raﬁs‘ lead aﬁﬁam%%%umfﬂ qualified
AGIE

“3R sQL?”

T Sales 3 lead BT U criteria %%ﬂﬁ'@ genuinely sales opportunity ﬂT:R‘ﬂ% [”

R IR SLA U, “GIF! teams ! UA I T BT BIdT & b Uoh-guR I FT IHG 5 1”
fat STeal Sales lead @1 contact HTT?

g TRE Pl lead Marketing ot

&9 situation H lead reject Bﬁ"'ﬁ?

Sales feedback &d GifI?

EW%Wclearaﬁﬂﬁm

Kabire[W—”G‘lTR Marketing ﬁﬁ? o 1,800 leads aqf 3R Sales ﬁ ’Eﬂ'lb{maﬂﬁm% 300 %ff’, ?‘ﬁa:ﬁ\’rl'q:ﬁ
T8 g 7 bl §, A business I8 b ol ST SId b G-l T8 a0 - B fh BTH Bl lead” MR Bl HIF
gl

Aarav ﬁWﬁqWE@HW lesson “\:ﬁ'@T—Departments ﬁ?‘l@ﬂ'&c SRR numbers ﬁ:iﬁ, definitions ﬁ@’cﬂ%l

1.8 — The Modern Customer Journey: Awareness to Retention

Wﬁ‘ﬁﬂ?{ Nexora Living eTQTUF'_-P:IT product launch |

Aarav UEG SR {4 real campaign Cal| beginning ﬁé@@ Yl

Launch ¥ U content dUR B3l iR advertisement, T website, T email, fthR customer support &t Jardt
Aarav = GBT—Sa-l ORI <ilol T 1Y Fi2”

Kabir ﬁ%’[—’@ﬁﬁi customer Th button :@f%m press PIPH WIledl all”

3@%{3@@ customer ﬁ?b_s”l:ﬁﬁ:ﬂg NO®T A9 YT—Meera.

Meera = Instagram UX product @] 394 Ry video G| 3R G{FBIEI_GTTIBC ITg Awareness YT |
T fe a1g 39 Google R dal product search a1 website @?ﬁ, PO Ugll Ug Interest UT|
3T fa 3o competitor BT website Yt @It

Reviews é@, Price compare a1 I8 Consideration YTl

ﬁb_{W evening I 91U Nexora B website Tiait 3R purchase Fx foran|

g Conversion YT |
QB Kabir § HET—“37d ST 3T test.”
%o [ 918 Meera @1 product el
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3R product Wﬁﬁl delivery 3131 X! 3R experience WQ@T—?ﬁ?ﬂT@Tﬂ?
I8 GIERT WIE 9 g |

Retention.

3R IR dg 301 friend I 1-]BIEI?ITQ—Advocacy.

Aarav e[ﬁT—”?‘ﬁ marketing 1 D1H sale quﬁaﬂﬂ”

Kabir e[ﬁT—’fb_if businesses aﬂ%ﬂl sale %Eﬂ_dﬁjourney @1 long-term growth TSFI'IT‘F[%I
Aarav eftlﬁ?ﬂ—\’:?ﬁ 3R customer disappointed EPIGWI?

Kabir ﬁm—ﬂaaﬁr customer negative review ﬁ%w% [”

Aarav JHIA AT |

BX stage opportunity Y oft 3R risk 471

Customeraﬁaﬂractmﬁmm, Wb I retain HAT 3T H TQ] Hscdl;l\UIr?ﬂI

1.9 — Who Should Build a Career in Digital Marketing?

?ﬂ‘[ﬂ’eﬂﬁ@ﬁﬂl Aarav W%ﬁﬁqaﬁﬂconfused fresher'_-lﬁiﬂl
Afch Teb T I b I81 QR S He gd gaf|

JTD! desk UR UD report tl@ﬂ ot Udh campaign expected result :@T%{TE:T UT| Team TR | WFI}PT creative @I

YR Y, P audience DI, P budget @D, DS website Eall

Aarav B G TED| &1 AT &7
ﬁwwﬁw—'ﬂmsﬂ%ﬁ%é@mﬁ%ﬁs problem exactly foh¥ stage TR = §5?”
Room H silence 81 7T

Kabiref 3BT Wb (\‘«MI, “Good question.”

39 T Aarav = campaign Coll step-by-step EGEI E{,F\Rﬁv_ml

Audience

Message

Ad

Website

User behavior

Sales feedback

wﬁmwwm%aﬁ problems solve HXAT ST AT UT|
T D] office Y FebeTd THY Kabir 3T 1Y TG 3T

GTE?IQTU;’W—”GW it Digital Marketing T career a:ﬂ:ﬂ?l'l_ef?fﬁﬁ?"
Aarav = foFT T H8T—“ S IR, &1 -1g1 17
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Kabirefq\@'f—”a?ﬁ?"

Aarav - BEI— i TgT gt Rith Teb 1A &1 BT Ug el | Y31 NI ) THSAT TSl & | Numbers &1 TSI 2 |
Ideas T TS & | Problems solve BT TS § | 3R Ta 3! a1d... T2 G IR $& =141 R &1 e 817

Kabir = H8T—<l o TR U Y[B3MTd I & Tl a8 § 17
Aarav 5 Usl— “3] T T’II%Q?"
Kabir P& seconds gCR%I

m@a—”Curiosity, Creativity, Numbers I comfort, Communication, Business a%’rwgr 3R e oI —Ilearning
S DB DI 3M1Ed|”

Aarav XD

QBT Kabir BT ST ITd LB IUD!T TIHMH 3P TR |

IEE] Udh dId Yl G-I, Aarav”

Aarav - 3D TR o@T|

“Digital Marketing T 33T HTH HIAT 3R Digital Marketing H career IMI... I Waﬁgl”
Aarav T’aﬁW[, “Hddd?”

Kabir ﬁﬁT—”&ﬂG{@ﬂ execution PR3 B, W@% strategy S Q1| ﬁﬁwm_@% mﬁ strategy
review av_i_"ﬁ_eﬁ"'ﬁ @TW%@T aff GHWT%\_SW company %mﬁs‘rmﬁw marketing budget _g[%ﬁ' decision
UX depend LN

AaravWﬁﬁhﬂTl
Kabir = WW—’WH@:@T%%@HWJOb role YYTS Thd 81 AT a1 I”

IR D! 3Gl A ST §U FHeT— “Tald T8 & b 71 H HHt I HHR I Uga- & ol IR 81, STET decisions
forg Sma g2

Aarav & e $© dGd T

WWWQE@W Digital Marketing Executive %Wﬁﬁ@ﬁﬁ@ﬁ@ﬁjoumey%@ﬂ
H @] dfehd 39 I8 T8l gdl mﬁ;%journeywmaﬁaﬁ%ﬁl

CHAPTER 1 — THE FIRST TURNING POINT

I X Aarav TR g dT|

IH! Al A I ST -5 A} & IR H GBT —« A1) Hdl 9 6! 82"
Aarav 3 S[d SARG §U HET—HT... T3 TIAT § TR career IR &I AT 17
A GEPpTs, “3rd Al i 1527

Aarav 7 RR feaman, «andt Ta1 He1 I ave 3l =g A

A A gBT— e

Aarav $B seconds JU 3T
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R ST — Tl Il feams & A g 1

B X[ 3G YT QR diary FepTett|

UEd page TR foraT °T— I3 Digital Marketing S@-t g 17

I I pIe |

3R 13 foraT— T pigital Marketing & 30T AT &1 § 17
Qfep I BT S diary §G ®1... 3D phone TR T F4T email 3T

From: Nexora Living

Aarav - email EIdT |

Wﬁﬁl’@@line oft—

“Aarav, your training had been completed.”
IIFT fed A YSHA T | A = TH 3HR line ot
18 ued 81 39 9gR ! =i 3 Mad 8 TS |

“Your joining role will not be Digital Marketing Trainee.”

Aarav screen 1 GRAT BT ST =1 scroll foaT 3R R ST feram YT 38 @R 98 TS seconds AH $S THS &1
o1 i

“You will be joining the Growth Team.”

AT Growth Team o 3MTRER I AT HIH BT UT?

Tt = I S 8l |

3R ITY H}f TST TATA— T U fresher Dl UGS 1 A1b3] H ST FS responsibility e e 2ff?

Aarav = phone Tdl 74T |

R GIeRT I3

Email bR TgT

ISP AGY I X 31K excitement G U |

I 61 udl 4T foh 3RTet fa office T SUDBT UG assignment BW@ career direction SGd ST 3R I
assignment %WG@U@F\TW decide Al W%—WH@'W Generalist ST.... T 370t @W%WW
Specialist Wﬂﬁ"'ﬂ?

CHAPTER SUMMARY
ot At 31q T § Chapter H g0 W1 fH—
1. Modern Digital Marketing R advertisement IATAT qﬁ%

EII%[ Aarav ﬁjourney & Giiq mﬁ? Digital Marketing T 3Rt B%Qa s o a product P! information
L4§V’:ll"ll ﬁ, dfceh customer ?b;[ﬂTIEFﬂ, 39 attract DT, trust build PIAT, conversion REANICIGIREIN relationship
P M TG
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2. BY¥ company s | Digital Marketing ®T structure Tdh w4 qﬁﬁ?ﬂ

Ud startup ﬁwwﬁaﬁmmm% S growing MSME A responsibilities SUIqI organized Eﬁﬂﬁﬁ%
3R large enterprise H 3IeT-3feT specialized teams WW%I

3. Degree important %, afe practical ability ﬂﬂﬁﬁ%

Aarav = ST foh academic qualification ﬁjobs A important Eﬁﬂa’ﬁ‘ﬁ%, dfd employer Ug lﬁmm%ﬁ?
candidate 30 knowledge P real business situations H apply WW%’CITH_EETI

4. Digital Marketing, Sales, Business Development Gﬁ? Branding@'{ﬁ?ﬂﬁﬂﬁ%
s:rmﬁa%‘r responsibilities &WTEPIW%, QAfB customer aﬁjourney ﬁﬁ@@s{@f deeply connected Té?f%l
5.8 business @t Digital Marketing strategy GI?I"TB-T Hﬂ’_\'ﬁ%

B2B, B2C, D2C, E-commerce, Product 3R service businesses H customer T buying behaviour WTB}W%I

I T Bl strategy X business TR ARL g1 b1 Sl Hebil |
6. In-House, Agency 3R Hybrid T ST career environments a’ m%

Aarav = STHT {3 In-House ﬁ@ business 1 deep understanding ﬁlﬂﬂaﬁﬁ%, Agencyff multiple clients 3R
industries T exposure WW% 3R Hybrid model G| approaches P! combine WW%I

7. Marketing 3 sales WHTQIWWW%

MQL, sQL 3R SLA S concepts Aarav = Tt definition @Hé‘r, a%m'_@ real workplace conflict %\_SIIQQ ﬂ'l:l??f—\_rlﬁ
leads 1 TS @\S{HQI SRt T T Marketing 3R sales “gualified lead” ﬁ@ﬁ?ﬂ?@ﬂﬂél

8. Customer Journey sale UX @?qq'eﬁﬁ?ﬁ

Awareness Interest, Consideration 3iR Conversion W%ﬂﬁ%@? Retention 3% Advocacy 1 business growth
T Hg@yul g1 9hd ¢ |

9. Digital Marketing career & foT8 RIW tools STTHHIT HTWT FAgT

Curiosity, creativity, analytical thinking, communication, business understanding 3R AR ?ﬂ@ﬁwﬁaﬁ habit U

long-term career éﬁﬁqu foundations %I

10. Digital Marketing H career U job title ﬁaﬁa@ﬂ%

Aarav A Ugdll aR Hedd a1 fh Executive I Specialist, Manager 3R 3 Leadership WGﬁ?WGﬁWW
DT :Igbf, Ffed IR-9R execution A strategy 3R fpe decision-making Pl R de-l @TITI

34 Chapter 2 H Aarav Bt 3T career journey {[\‘Fﬁ"ﬂ I

BH a@.il f& Digital Marketing Trainee @%Gﬂﬁmww fresher m?ﬂ_&' S{A-HAT career profiles q ToRdl
31T Specialist, Senior Professional, Manager 3R MVRBR Marketing Leadership ﬁWWW%I

Aarav @ UGl IR Udh T choice BT G ST SHDT &rr?rﬁqg"r career direction P! HIfAd HR Tdhdll e— T I8
ﬁTEﬂTﬂ @I@T—@I@T?ﬂww Digital Marketing Generalist aﬁTIT, WW field BT IES'{Isr dh SI[h Specialist aﬁTIT,
7 JR-¢Y Management 3R Leadership ﬁwa&mv
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3R TIY IST Tl 31+ It §—T Aarav D! 9 H UdT § P 98 f5T A Bt aRW W11 B.... TT 3! Ugal!
Bl B I foTT IR 9 B aTell &2

T B! T5! T Tg1 BIct | 3 career 34 TE g g
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